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Recreational Fishery China 2015 Grand
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China (Xiamen) Recreational Fishery & Aquarium Expo is the exhibition of the highest professional level in the
realms of China’ s recreational fishery, ornamental fishery and marine entertainment, the only grand gathering of the
industry enjoying the support and participation of the Fishery Administration of China’ s Ministry of Agriculture.
Originated in 2008 and acclaimed by numerous authoritative media as ‘China’ s No. 1 recreational fishery expo’ , over 200

thousand fans of leisure angling, marine travel, water games, diving and aquatic viewing, travel agencies, clubs, training
centers and equipment manufacturers /distributors have visited the Expo during the past 8 years.

2015 witnessed the 8th year that the Expo presented itself, with new breakthroughs in terms of scale,
exhibitors, and audiences. Covering a total exhibition area of 13 thousand square meters and lasting for 3
days with 305 participating firms, it drew 57,018 person-times of audiences altogether, an increase of 12%
for area, 10% for exhibitors and 49% for visitors. Unanimously well received by the exhibitors and
audiences were the concurrently held activities including water games, Night Castle, fancy carp
competition and industry carnival.
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Exhibitors' Profile
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2015 FEBHEE:
Exhibitor satisfaction2015

87%
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Concluded the exhibition result from good to excellent

76%
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Would definitely exhibit again
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Introduction to some exhibitors

1, EARIREFEE. SRR, BRESHRy

Fishery recreation and tourism base, marine entertainment base and liner tourism

2, PMFIENEME. KERRES. PINER

Fishing tackles, fishing boats, water game outfits and outdoor gear

3. MEA, KEkKBm

Ornamental fish, aquatic life and articles for use

2015 FERIXEH:
Categories of exhibitors 2015
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Flshery recreatlon and tourism base, marine entertainment base and liner
tourism

41%
PR HIERE. KERRESE. FP/MVEm

Fishing tackles, fishing boats, water game outfits and outdoor gear

22%

MEE, KixkNHm

Ornamental fish, aquatic life and articles for use
5%
R, EE/ARNR IS

Media, consultative /planning and design agencies
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Exhibitors testimonials 2015
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Mr. Chen with the exhibitor Star Cruises Travel Agency
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The Expo is highly successful, drawing a big audience. As the 3rd
largest liner company globally, we set our feet in the Xiamen market long
ago. This time, we come to avail ourselves of this platform to materialize
face-to-face communication with audiences, and improve people’ s
knowledge of liner travel to embrace the burgeoning style of tourism.
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Mr. Lin with the exhibitor Taibei Nangang Diving center
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This is the 1% time for us to participate in an expo like this. The
organizer gives their mind to it to offer a variety of activities, enabling us
to communicate with diving fans in Fujian, who raise different
requirements for the diving journey so that we gain more understanding
towards adjustments in terms of customization

asRglERIIawERK RMZERE
Mr. He Lide, the Secretary General of Taiwan Recreational Fishery
Development Association
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This is the 2" time that we participate. Recreational fishery
professionals from throughout Taiwan come here to bring diversified
in-depth fishery tourism projects. We make an integrated introduction
here for the 1st time and carry out more communication with Mainland
recreational fishery for cooperation.
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Captain Wei with the exhibitor Xiamen Wanshi Navigation Club
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Xiamen is a right city for sailing. The Expo serves as a very good
platform to promote sea life and sailing. Many children line up and sign
up on site to acquaint themselves with the sea world from here

HSHLBREEASEE BEERE

Mr. Wang with the exhibitor Russian Haitian Angling Club

BNSKEDGEXENEN , ERFMRBHPRIAR. TR, BRREE
HSHIRERIBIAE , R—XRIFHSREN.
It is a fantastic experience of sea angling here in Xiamen, getting to
know and communicating with the angling fans here on site and
bringing with us the Russian Harba style sea angling experience for
everybody. We enjoy our participation.
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Visitors' profile

. GUMAATER

. Categories of professional corporate audiences
57018 AR , HpEWIMA 12800 AR, 1

Visitor person-times: 57,018 domestically including 12,800 person-times of

professional audiences. . Bﬁ;ﬁgﬂﬁ%gﬁ‘i

1 . .
e . Tourism service

MAAEERE : I

Audience satisfaction survey I 8.8%
- HBFES

1 E-business

INAXIRREIFHAEELF o

Good or very good

ooy . BH/MMERT

1 Distributor /foreign trade company

PGS

Will visit again in the future 11.1%

EF/HIEATE)

Manufacturer

1.2%
G/ SRINEAT

Consultative /planning /financial institution

6.4%
 FERNE, S5k

Scientific institution and institution of Higher learning

2.8%
| EFEERBIY/TAkE
Competent authorities /guild

AR SRR ) I 73« | 2.2%

Analysis of the realms of audience interest

82%
@iy, gk i

Fishery tourism and coastal holiday

87%

KLiER). RigiRE

Water games and coastal entertainment

62%

AR, B

Leisure angling and sea angling I

MEd, Kix :
Ornamental fish and aquatic life 1
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Concurrent activities

16 77K LiGENG EAI8 ) | REXEMGHESE
WHJEE/EZ‘ZUHE/E*E/’JKW | Fancy carp competition /on-site auction

16 rounds of water game experience for free 1 Iﬁﬁﬁgz—%glj{Tlﬁi@ﬂEE"ﬂgéﬁtt%IﬁE , 2015
—sailing /canoeing /dugout canoeing /SUP : AEMENKFBLIFES | W5 TRESKEEFERIHRS

: MRS , MRBEER SR EIIZIAL T 13 BTaIsth.
1 The fancy carp competition is a traditional contest at the
) Expo. The 2015 competition scored a new high in terms of the
scale and notch, drawing numerous aquatic fans to view and
bid. The champion carp was auctioned at as high as RMB 130

thousand Yuan.

=73 4 . TREIF :
BIIE , D£F | TREASIRAREISIRSIERD" I Appraisal by the judges
HAPN : TAMBEREAEE 1| SBEAEBEMTE  —EL—ENET , FRTERLE | BORK
‘Go sailing, kids! Sign up for Wanshi sailing experience!’ | BURER  SREMNRERS  ERERBFN—R  AELRE
-organizer: Wanshi Navigation Club | DR,
1R wosmEm=a e HA AL SOz
BRIE |, AR 5Emh ! I HRKEESSK FmE
ALOEALT : T Z2RIESRER | There have been 6 times of such competitions, with each
‘Roll, dugout canoes!” - ) | one outperforming the last one. The carp this year are beautiful
-organizer: Longjiang Friends Club | with highest quality breeds ever. The organizing committee must
“BHEIE |, A EX : gave szent aAIot ?[f rr:nd o.nt.lt.—Mr. XU Pinzhang, the president of
SHEAG SEIFYMESRER uangdong Aquatic Association

‘Forward, dugout canoes!’
-organizer: Sea Knight Outdoors Club
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. Concurrent activities

ARERETE , BREaEDTIEREE, KEERER, REELFRFEN. SUH
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To serve the exhibitors, the Expo holds such activities as Night Castle, aquatic plants
landscaping performances, a parents-child carnival and a lucky draw, creating ardent

atmosphere on site and drawing more potential customers and fans.
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Night Castle

-glowing fish: the Taiwan Glow Fish gains beauty through the night.

KEERIAERE

Aquatic plants landscaping performances on site

BEEFRFEN

Parents-child carnival

ShIZ

Lucky draw
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Close media cooperation

<+ 121 REEEE

121 media partners

< 1018 EHhER

1018 press releases

* 235 BERME, PEE. PONE

235 TV commercials, billboards and outdoor advertisements

< 43 RIBGE, SiEEl. PRARMEES, RN, PER. FHRRA. ERARS

43 on-site media including Xinhua News Agency, China National Radio, CNTV, China Network, Sina and Tencent.
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China (Xiamen) Recreational Fishery&Aaquarium Expo

B2 5721 -
Supported by 15'7.]‘51&
st \RHFIER RS Coorganizers
The People's Republic of China Ministry of Agriculture, Fisheries Bureau SEKFEAHES 2k
I’j_]‘Eﬁ‘Z The National Fisheries Technology Extension Station, PR.China
Organizers FEARRENDS
hEE e China Recreational Angling Association
China Fisheries Association ( CFA) REBIINSIKEDS
EmaErsa T Agquarium Professional Committee,China Fisheries Association
Fujian Provincial Department of Ocean and Fisheries, PR.China B lmadihs
B IHEARBR Xiamen Fisheries Association
Xiamen Municipal Government,P.R.China aEfRal s Eres
7}’('7}%132 Taiwan Leisure Fishery Development Association
Operated by BIERERMEKREF e
BiImEEstE5alE Taiwan Pingtung ornamental aquarium Production Association
Oceans&Fisheries Boreau of Xiamen, PR.China B & ERR A S b
B EARERAS Xiamen Ocean Vocational College
Valuedshow (Xiamen) Management LLC.
HEXPRE

Office of the Committee
it EEIHRBAXKEEILEE 57 S bingo HrEE S0 0410 =
Location : Room 0410, bingo Chengiji Bisiness Center, Hubin North Road, Siming District, ChinasXiamen

Hif/Tel: 86-0592-5352038 1% H./Fax: 86-0592-5071355 [X}ik/Website: www.rfaexpo.com



